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09570541 A HC}O| A (Fashion Merchandising)
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0957765A| ZFEZHE (Theory of Visual Culture)
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0957733 A| ARIC|X}QI H 7L (Research on Design System)
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09571380} 01| & £ 2 (Advanced Theory of Fashion Marketing)
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09577678 &7 7 LI 0| 4(Communication Theories for The Film/TV)
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0957768 A1 1} 7| S (Theory of the Psychology of Visual Perception)
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0957769C| X} Q1 &1 Z Af2f| H 72 (Research on Practical Design Case)
A CIRIQIO| AL E SH2E ZA| LYo M CIAQ! 4 E%} CHAO|M Ll el QA ZEY Y, 7L HE, &2 Z4E, S MEXQI CXtel Z2HaQ

2R aEoz MEHQ LR HHES A7 0

mjo
e

0957642C| X| 2 AL O] AH T (Research on Digital Space)
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09571921} 4 = 0| = E(Theory of Fashion Formative Art)
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09577707 7L #| 0|4 3}0| C| O (Communication &Media)
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0957771 2.7 ET 2K(Theory of Design Brand strategy)
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09577020 A C| X}l (ECO Space Design)
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0957108/ Z | O] M AH|O| A X T (Research on Information S pace)
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0957734E7-I = 2 (Analysis of Trend)
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0957772 0| C| 0| H 2 (Research of New Media)
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095715384 E2|0|'d (Product Management)
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09571564 A 23}I2 (Theory of Fashion Culture)
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0957774% Qg:r"“o’ﬂ(lmage Research Methods)
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