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C|xtQl & IT ZAHFIA I(Design & IT
Convergences I)
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2 057615 |FIRH! &IT ZHHMA TI(Design & IT
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(Service Innovation Design I)
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(Service Innovation Design II)

=32 (Theory of Cultural Color)

957121  |O|2HC|RFRIQ47t (Research on Future Design)
957689  [BF=ZYE I(Theory of Korean Formation I)
957197 |[Z=&SE(Advanced Theory of Formation)

1 957122 [BMBEZZHE I(International Design Project
957193 1)
957590 || ZE2X|ALC|XRI4T (Research on Ecological
957200  |Design Studies)

C|RIel= 2 3B A R LC|2(Design Program Studio)

W wwwww

w
1o
0z

o

—
1o
Bk
= _||'D

St= =& E II(Theory of Korean Formation II)
957588  |C|XFQIZ|C{#l(Design Leadership)

957198  |C|XFR1ZA2(Design Management)

957578  [EIXIQIERIE @47 (Research on Design Trend)

2 957691 |ZEZZ|Q & ZZ|ME|0|M(Portfolio &

957199  |Presentation)

957219 [2MBE ZZME II(International Design

957617  |Project II)

C|AtQl =2 ME = 2| (Design Project Planning)
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C|x}QI8t=0{ I(Korean for Design I)
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222?2 E|7<|-°._|?F'E.‘0-| II(Korean for Design II)
957217 |_1|7<|-°._|3._F'3.‘0-| ll(Korean for Design Ill)
~ N 957120 SACHC|XFQIAF (History of Modern Design)
SSE (07| 057144 C|Xtoled e 2 (Research on Methodology in
Design)
22;2;‘; = & 217 (Research Individual Thesis)
957619 |NERFAFLI2 I(Individual Design Studio )
T4 AL I(Individual Design Studio II)
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| 957577 |F1AHR! & IT ZHTA I(Design & IT
Convergences 1)
2 957615 |EIAHS! & IT ZAHTIA T1(Design & IT
[AojoH= Convergences 1II)
o A S o
@22 | | | osros  [IEIZOI=BIONE CIRFRT
(Service Innovation Design I)
M H|AO| = H| 0] M C| X! 11
2 957712 1 l, =t l, ! f 3
(Service Innovation Design II)
957505 |FIAHIE2HE (Theory ofDesign Culture) 3
957134 |EIHIOIA S E(Advanced Theory of Interface) 3
| 957506 |FIAHlIm =S E(Theory of Design Education) 3
957597 [EIAFRIRIXI&IEIf(Design Cognitive Psychology) 3
957193 =MBE=Z2ME [(International Design Project 3
Fojats 1)
(¢t h 957151 |FIRHeIE(Theory of Design) 3
957056 C|X-Ql A E (Theory ofDesign Policy) 3
) 957210 C|XFQITIEIA E (Design & Text) 3
957011 |EEHCIOIE (Theory ofForm & Meaning) 3
=MBE=Z2ME [I(International Design Project
957219 m 3
1 957058 %‘-?J?j-_rl I(Thesis Research on Doctoral Degree 3 |48
zsg4 - .
> 957074 fsl-)uo.j—_rl II(Thesis Research on Doctoral Degree 55
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HiFLoRtel | 957622 |H|FLLCIRIQIAE I(Visual Design Lab 1)

Z2HECRe [ 957623 |ZEHEC|ARIAE I(Product DesignLabl)

| | EHoIatiRtel | 957624 |AH|O|ALC|X} QI A I(Space DesignLabl)
RUESIR PN 957625 [WMLC|XFQIAL I(Fashion DesignlLabl)

gEo|ciofoixtel 957626 |HE|OIC|o{C|RIQl A& 1

(Multimedia Design Lab I)
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HIFLORe | 957682 [HIFUC|XRIAE II(Visual Design Lab II)
zzeerxtel [ 957683 |Z2EEC|XIQIAIZ II(Product Design Lab
2LO| LRl | 957684  [IT)

T MC| ROl 957685 |AH O|ALC|XtQIAlE 1I(Space Design Lab
HE[D|C[O LX) 957686 [IT)
o C|X}RI A& II(Fashion Design Lab II)
HE|D|C|o{C|RtelAl & 11
(Multimedia Design Lab II)
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HFLCA | 957129 |A[ZFiZ E(Theory of Visual Art)

957621 (=¥ AEIE(Introduction to Psychology)
957680 |C|A+Rl 2&+H|E(Critics on Design
Culture)
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ZRHECRe [ 957592 [QlZHEZ & (Ergonomics)

957627 |ZEHEC|XQIZ|MEI

(Research on Product Design)
957187 [C|X|EdA|AEIQIT

(Research on Digital System)
957628 [lZ Z2HE C|XI2I(ECO Product
Design)
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2HO|ACIXHRN [ 957053 [AHO|AZZIE|YE

1 (Theory of Space Programming)

957638 [AHH|O|ALC|A}QIHIH

(Critics on Space Design)

957593 [l Z QIE|2|0o{C|XFQI(ECO Interior Design)

EFSIEEST 957131 | Z A E(Theory of FashionSensibility)
957629 [ufMd = 2|TE] 0| M F

(Research on Fashion Presentation)
957054 [mjA4HFCIO| & (Fashion Merchandising)
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gejojciofciatel| 957071 |E|X|=2IE{24 Al(Digital Literacy)

957194 [C|X|=HO|C|o{EE

(Advanced Theory of Digital Media)
957091 [QIE{MLC|X}Q!(Interaction Design)
957630 [|ZHEC|XFRI(ECO Information Design)
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HiFLORel | 957067 |A|Zt @10{2(Theory of Visual Language)
957207 | 0O|C|oq CIRIQIZE

(Theory of New Media Design)

957146 [#CH =347 (Research on Modern Form)

Z2HECXtl [ 957631 ([ZR2EHEHMETEF

(Strategy for Product Brand)
957089 (ZZ2HELC|XQIZAM

(Product Design Concept)
957632 |Z2HEIX|L|o{RIC|X}RI(Product
Engineering Design)

2H[O|ACIXtRI | 957137 |O|2HATH O|A QAT

5 (Research on Future Space)
957148 |23tk AH O|A(Culture & Space)
957637 [RLIHAEAHO|AAT

(Research on Universal Space)

oM C|REQl 957090 [IiMof|= & (Theory of Fashion Art)
957208 |[EHMHZHMTIEE

(Fashion Collection Management)
957149 |H|m =AlE(Comparative Study of
Costume)

HE|O|CIo{CIXLRN 957132 [HE|O|C|0] MEEEHHE

(Production Methodology in Multimedia)
957633 |7+ %4 Al(Virtual Reality)

957634 (2 A2 2HEIA (Motion Graphics)
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HIFLCIR | 957635 |2 EHZIC|XFQIAF(History of Graphic Design)
957119 |H|F et &4 E7|o|'E(Visual Concept

957599 [Training)

C|XFQIZ|2l2(Theory of Design
Management)

Z2HECXRQ [ 957140 |[Z2EHEC|RFR! MO|L I
(Seminar on Product Design I)
957136 |Z2EHELC|XIQIHIE

(Critics on Product Design)
957636 |C|RIQIZAbREEZ




(Methodology of Design Research)

2HO|ACIXLR! [ 957108 |1 MO AT O] AT 3
(Research on Information Space)
957688 |[AHO|AZHPE 3
(Theory of Space Management)
) 957687 |AHO|AC|RFQIMIOILE T 3
(Seminar on Space Design I)
957703 |2 = X|Z 7R L7 O[MC|XtQ 3
(Ecological Communication Design)
o M IR 957138 [WMOIAHEIER 3
(Advanced Theory of Fashion
957192 |Marketing) 3
L PSESERGI
957690 [(Theory of Fashion Formative Art) 3
oA EBI= EA{(Analysis of Fashion
Trend)
HE[O|CloiCIxtAf 957139 |C|X|HO|C|o{dAIMIOILF T 3
(Seminar on Digital Media Planning I)
HMzojz 957222 |E|X|HO|C|04 EI&I??(I I . 3
(Research on Digital Media I)
957055 [C|X|EHO|C|o{dHE 3
(Theory of Digital Media Planning)
BIFLCIR | 957135 |HE|AC|RtQledT 3

(Research on Contents Design)
957640 |A|Zt7|Z & (Theory of Visual Semantics) | 3

957212 |HFLIZ0|ME (Theory of 3
Communication)
z2HECXQ [ 957141 |[Z2EHEC|RFRIMOIL 1T 3
(Seminar on Product Design II)
957641 |O|H|O|ME B = T2k 3
(Strategy of Innovation Brand)
957154 |Z2EHEJ|EE 3
(Theory of Product Management)
2H0[AC|RER! | 957681 |HLAIE2IC|XFQI(Vernacular Design) 3
) 957642 [C|R|EHA M O|AQIF 3
(Research on Digital Space)
957643 (AT O|AC|XFRIMIOILt II 3

(Seminar on Space Design II)

957702 [0l 22+ C| X} 2I(ECO Space Design)

CIxtel 957644 |mA40|C|0{(Fashion Media)

957645 |E4A4H|"H(Critics on Fashion)

957156 [u{AdE3tE(Theory of Fashion Culture)
ZE|o|Clofcixtell 957157 [C|X|EHO|C|o{AIMOIL 1T

(Seminar on Digital Media Planning II)
957223 [C|X|EHO|C|o{2|AM %] 1T 3
(Research on Digital Media II)
957646 |QIE{2HE|= O|C|o{C|X}QI 3
(Interactive Media Design)

>

M

5

W W W W|lw

m w s sl

o C| X}l & IT A LI(Design & IT Convergences LII)
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o BN Z (Theory of Cultural color)
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C|XtQ1 A H (Design Management)
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0| 2§ C| X} A (Research on Future Design)
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o SHXZHE I, Il (Theory of Korean Formation I, IT)

HEM aYo HE U 7 el chE MEHe YA SHo 2 ot 0|8 7|Ho 2 X|Alg X5t O wele| JElstE mBtch HAL, MO, HE &
ol AEx o7 g T o RN Brmol TN 012 HElE AT, EF 0I2XQl HiZES &S o2 M CIXIQ! ZT Sl BHEE £ Q= 539
gY¥e SHo R ot

e ZYEE (Advanced Theory of Formation)

SFEM Yoo UzE IF Yol ISMQ Helet SASE A, AHEYo| 01X ol ciEt YElel &52 SHMoE $hot. 53] #oi CIRtRlel 7]
2 ZYYEE E £ e xtedol HtEE E 7IE Tl HElE ChEt Ateet B &58 £ ZEoIEo| MEE CIAR! AutEof Chst Mg 2M, A
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oJH|ZE TEME |, Il (International Design Project I, IT)
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o0f| REX|ALC|XIQ AT (Research on Ecological Design)

e M2 wrHo| I e Mg olsistm CIXR! 2okollo] MW Al MEAES B4, nhostct. =8t Ol2 CIxtel AT oM HElC|xtelel =5t
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oC|XIQAIZ 2 JMARLC|Q (Design Program Studio )
JeHEC|xtelel 7|2 T2 OIS A e 2SYHI T2 J7to| 5 ME 5|1, ol HMEE Y KoM CHR{E2EM CIEEZMO &2

oC|X}QIBH=0] I, I, 1N (Korean for Design I, I, I1T)
siel fetMe ot z2aMo 2 C|XIQl EE FH20{E B Moz st&st). sHM JwedT =20 T Fidof CHE Z4%Ql 8018 & 4&6tod
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o C|X}QI2| 4 (Design Leadership)
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o C|XIQI E7ll E M (Research on Design Trend)
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o X EEZ|R & Z2|HH|0|M (Portfolio & Presentation)
MALDHHO M AT HE AT D E D CIXto|HZE MO HIME, RHAlo| HA|Mat Hojdg &
Elo|M 7|dg 23ict.
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o CIXIQIZ=2 M E Z2['d (Design Project Planning)
CIXFRIS ShLte| H| =L A2 Q14510 Fo| X ol CiAtel 582
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o HCHC|XIQIA} (History of Modern Design)
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o C|X}QIHFHEH 2 (Research Methodology in Design)

CIRIg =alMoR Hasn EAMstof AAMOR s W stattch CIxtele 9Igt 57, MEX|, AtIxt BEHUSS Sxlstn L=s Fxlof
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o =27 (Research on Individual Thesis)
T ol =2 FHE RTIAo 47, FYECH CIxtel 2t 8
of Folxiel wHo? MTFXE FIHAIZICH L E2D 2E =20 T4 HAS O+ £ rk.

o I B FARC|Q I, I (Individual Design S tudio LIT)
CIRtQIstn M=o MZ 1t CIRIQ) WEFg 12 1 CIRIQ W& 22 0o 2 MHeto] MALIFE M o5t (A7 & s&-StCH 2t ARC|I2H CIXQlol| chEt
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o H|FHC|X}QI M 1, T (Visual Design Lab 1, II)
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o A|ZH0||& 2 (Theory of Visual Art)
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o Z¥ M 2|% (Introduction to Psychology)
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o A|ZFA1O0{ 2 (Theory of Visual Language)
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o 7 O|C[O{C|X}QI 2 (Theory of New Media Design)
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o L ZH AT (Research on Modern Form)
SAlchel Ol cixtelof Rlof 7|20l &l M E4 2 Hefaelstol oM RMEHstn Hcholee
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o TRHELC|XIQ M & 1, I (Product Design Lab I, II)
MECIRQ AFE 2t MER2 U 7ot AFS| BHF B35, AHEX} Bstol CHEt AT E Sl oM CIRRlg & = UL S Z2MEYACR AT E
Ct.

o 217t3 5t (Ergonomics)
MEZC|xtQlol Qlof 7HE 7|Exo 2 TEiElE CIAtQl ZAntEe
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o TR E ELC|X}QI2| A X| (Research on Product Design)
ARl S, Trend, 7| & 2O S5 I ALBANS ZAF S 242 §310] Ot € HEf SHOM AT it Bt 052 Aot 0
C|X}QI 7HH* sk M7 (User targeting, concept A7) &0t 9 IPH S ARSICt (M EXA}, QIEIR, AH|XF M 23} CHAHY H = #, 9

S YgE A

o C|X| A ARN AT (Research on Digital System)
AL o] CIXKIE AlAE BHE0M T 2= ASel X0l SFMR ADE & + e 522 tiLED SAlMl CIXI™E AlARS| CIXIRI HEE &
g CIxtQl 27 7hs ol Cha 3 shot.

O IZ R ELC|XIQ! (ECO Product Design)

MEZo| HA HHUMEE RHEE ASLL, MEEE 4, dUxl =84 B, #E2HEE HiE 44 52 1odste dZCIRtRlS T M =Y
e = s N8 Bt

o TR EHMEHMEL (Strategy for Product Brand)

30 B HH 2 EM | Brand 2f JHHD SRME olsistn, 7140l AW MEFnt otAIR! MEfF xppol EE Zst ot (o2 Brand & U T
52 Q#t MECIRQlo| gt MECIRRIo| MM AAnsS2E ieF ot

o TREELC|XIQIFM (Product Design Concept)
27 Hate AlE U C|Rtel ERIEE W& S| olsst T ofof CIxtel 744 mehg 2|8t otolC|of HE Do Chs AT stct, T 2|1 M0t A1 ol BHst
of & 7I&3t Clxtelol me{cted b.'_42|'9|' olof (& ME2 CIRFQI 244 JHerof| CHaH 7 Bhet.

o TRE EX|L|0{HC|X}Ql (Product Engineering Design)

MEg iste BHoMd B2 24 & MEMY U WA o| MBI o|sH= CIXto|L7t ZFofokd TR0l @At st71Ct olof ME 7ol AT
IHo| ALBlIE S5tod, 3Rl Mo R Mg AlEstn, SEMA 7|£3 AHE 71E § WMIE MY DHHolMel ARl Z&% ogto| 52HE 0
sk, e Ehot.

o AT[O|ALC|XIQ! H& 1, I (Space Design Lab I, II)
FCHALE| O] SEAOI CIRIQI 70 CHEE =+ U= 2X HEASHS HiLste Xe SER2 ChYd C|XIQ #EHE S8 Z52 3 AlnsHE 7|19H E
oMol C|xtel s3E INYSHES §hrt.

o AH|O|AZ 22U E (Theory of Space Programming)
MA CIRtelol 2tEAE ctefst dlolEel #Z, B4, L sHM S2E 7I12H 0|8 ZEg U MASAIZI= STAHES| 7|ZEAHQ 22 a2 at-ol| cHst
04 st&5tmH Szt CIRIRIo| MAIM ol & o|xel HHES PFSES Fhrt.

o AH|O|AL|X}QI H[E (Critics on Space Design)
St CIxtelel st ol L F£2 =MES HIEA AlZtg Sall olaistm, B SZCIXRIRl dF el 27tg O|F = F8 CIRIR 7ol s 5 JF, &
Meto] Sl SZCIRHQI0|E ol X|A 7?{|74|E St S Fhoh.

0| T QIE|| 2| 0| C|X}Q! (ECO Interior Design)
HEfA 7H'F0] MEE QIE|Z|of CIXtQlS ArdAIet SS o2 TN Btoh MENJHED 2 AE 24 S QIE|2(o] CIRIQ AtHIE A8 £ Foixl ST &
= ME2 CIxtelg AMetgtot.

o 0|2 AH[O] AH T (Research on Future Space)
Aol ArE|H, ’“ﬂ’“ J4°”“ 7leM 2}5 QlAafstn, DI2HALEIE ol 55t04 O|E HIE 22 O] Szt CIxtlg meretot HAM7 et 7t 37he 9
otE tde 3D 22E, MY, = S AI8stod Metst == gt

o E3IAAH O] A (Cultual & Space)

MiAel Zt X|HHEE HEEl 23tet Tof [HE CIRR S4& olsista, Mg, 7hxI®, Dlel4], B, 20| ZAEIY S9| Z5t5 @40t S7F Zto| ket
HE 2MESE2M SRt A= Alofl Bhdx|o{oF & 1Eq AtEol EHOH pofst= 5§ shot EfH 10| MEX B3t SHE0| TCH CIXt oA ofEH &
EHE Btdz|ofok & ZI7toll CHeHME @7 st S St

o FLIH{MAHO|A HT (Research on Universal Space)

FOoixt, =2l, 0}% S AQE|D Us A EHAESE ZFS04, ZE QR IRE = U= A7t &l SZCIRtQlof & T 8tot Ar8%tel 27
E 8¢ ¥ell L M2l ME Sof &M aE5xel &g st =it

o T MC|XQI A& I, I (Fashion Design Lab I, IT)

M HEXEE BMstT §85to Mol 7S o) Z4zto| ZHOIE £t AMZ = U= 5HE 7|2 Chf g Elotet SXof Merst M Clxtels™
S Jjetstct
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o T MZHI E (Theory of Fashion Sensibility)
oM _/.‘_HIK}_O_I #dg mebstod 270 xME MAtel #AHE L7] £ HIOIEHIOIAR BHET g ALE5tod MEINL O] 7HSES ot AlaES
EAstD 885to] FoHe Mol MEE £ JUEF A7 Fhct.



o I M= 2| HE| 0] M AT (Research on Fashion Presentation)
CIxtelo| 2 At mMatzd 23 AR LA o|Mo| THXMERT[HE 2s|T olE HtE o2 H&E CIxrelnt CIxtel Zido| 23l Za|dE oMY S
47 T Bte
oIl AHHC}O|H (Fashion Merchandising)
MZET 2lElY2 ChEEs HMy|2) Eotol B3 ie e YIBtTiaoln) Al EEet AHIREE B4, 4&7|51 B Yol o2& STl 7t
Pabllis N
o I M 0] = 2 (Theory of Fashion Art)
Mol 7St A8Y olof Qlzte Hrt ot EE A BHEDXStE 01X EHSHOZM HME AAEE ECHE o223, 033 AT oA 7 8tct.

L]
EH@"O*HQI TQOHH HEZHel Cxtele] R zof o|2= stLtol HElde Hste 2Rt MEtel ZI™nY U 7|22 o|E2R st&stod AMAXR! 7|=

0|
il

H| 1 5 A 2 (Theory of Comparative Study of Costume)
, %%¢|°| TEM EZ, A0l EF, B8 §F, YAIM ERg 1St D HuEMEo =M oMol HAME T MO E o|alBtct. 0|2 ECHE FCy
oMol HA| ATt Oleimi Mol ekl ol e s &5t AL 8ot

HE|DO|C|o{C|X}AA & 1, I (Multimedia Design Lab I, II)
ZE|O|C|o{e] 7IS3t $HChA ZZto| ZHOIE ZEHAIZ += e 532 7|2H, st Z2HME S &3 2= ME 2 Z FOlclofof o/t HF LA 0lAM9]
Ct&EtE Azt

o CX|E2| E‘i 2{A| (Digital Literacy)

CIX|IEs 2 HEo MEYE Botstn 1 YEE X402 Hetsto HEQIE Bln WOl S5 RS L 5 ¢ Alo|Eof MxHstE CHYEt HEES
HMst= s3g 7I:Ct

o C|X| 0| C| 0] & & (Advanced Theory of Digital Media)

olcloiof Chefet St Ojc|of ZHYHE F wlH d7stn x|z tch. CIX[E 7|&0| AL8E OlC|o{o| Yty e At|E 244stod Oj2fel ey
g ose22M C|x|™ Ojc|ofol ciet OloHS Eelch

o QIE{H M C| X}l (Interaction Design)
A 8ROl EIpE0|H ZRe AE 27 st CE{ME CIRIQIsY| S8t HElE HTst
QIE{ME|Z OjClo{e] =& A7 Etct

B=olch 280l BHS S HAKIE M & s

rr

¢0]| Y HC|X}Ql (ECO Information Design)

H, A, 7I_A3, cHEHETVH M TAIKE o OI2 717X AFS AL 2t 1
HIXtS| MS ot MZEDEHO| #ald U AN S AE| B E2 HYXo=Z TAL
JHsAde etqsic).

lgo = olaiE 4 Ui Alzteofol XAt wiHol Chal CHECH 8t 4
Mstod XZ7HX|2| CIRtel ATHE S Arefol ARIZ M AIZ|7| 9I8t 2E

HE|O|C| O M| 2} 'HE (Production Methodology in Multimedia)

I:'E"E||:||':|0'| Mz 28t 7|8o2 A a2 Hetn ALzl QIE{Ho|A MAIE stot. olof ME Z2MAE ZEsto] MzHatad 2oto| olaHE =
Dt M2 AEA, B8tM #A 2 Ch Yt Olc|oE S5l HRLIZIoIME & & Qe 23t CIXtolol 2SS M#|strt

o 7 A (Virtual Reality)

Jhardd Aol I ATt W WE, #4E 2l C|XFQl ol ES &5k Olclof Z7[&of o|Ft C|XFQInt AbS|™ miz{cted, 2 Olei M4 o] M2 AMAISHH, O
T#5He VR 22X KME S QI8 Chdet XEEES s&5H0 A, Ao, 2eME S Chekdt O'I‘:E|71|0|*d 88 s¥s g58to

. E J24= A (Motion Graphics)
2D £2 3D J2i=Eg 7|82 2 304 motion typography S CIX|E P&z ol £ = s SZols Jei=Eo| 1S sr&stch AlZHRl @42 A
o JeH=Eat AlZtAQl @42 Mol SRS SFGHE JUNES SER Btrt.

C|xtQlstat SkAtabg

o C|X}QI23}2 (Design Culture)
3CH CxtQlel 34 S ALS| B3I AlZol M siAst D HIESHE ZH4e SXo2 $tot. C|Xto|e] #Zx ™ AW EZ A Q| C|RQ! AHZ 0| AFS|Me 2 ofE o
0l XILH, 270l clRio|e] = ol of™ &t 20HE F=X| e&dtot.

QIE{H|0| A& 2 (Advanced Theory of Interface)
QIE{mo|& S CIX|™DO|C|of 2okl Ctefet Ol M F2 =H|Sof CHE olsHE Sstod, xHet Olzh IRl 4ol 2ZHE o|F & CIXIloAM el QIE{H o]
20| CHEH A7 552 MEE = JUE =82 FYEch oI Sdll ZMXQ CIRR! XIAMAE 50 Olutx|E = U= AY¥S S FECh E3 HANY
of 2ot HATYH, =E5Y, SARE Sol AWM o|xE S™EtC).

o C|XIQI M K& (Theory of Design Education)
CIRtRl 1S g ENMo 2 -5ty 28t YHE W 1S Sof cish 3**’;??_" |' E|K|'°|°| CES 3'— 7‘0* S s oty, O ohgol ekl THRle] 4% 2
gredof| CHEE ofst 2t & B4 2 52 gz C cH

o C|X}QI QIX| 12| Ek(Design Cognitive Psychology)
X%, &g, 719, AL, XIS &, UXlof BHEF MEIsh B2 Ql7to| 272 SsliM d7|s HY2Z of3] BAIE HA dtLtol AlZAMEe F-EEictn o
ZEICH A AREES} CIXI X MEIE SteMo R HERIAIF|7] fIF 7 & dsto] ux| S22 w4t

o T H|ZEZ 2 E |, Il (International Design Project I, IT)
=, §3, Y2 374= CIxtel chehplo] s 2 Filsts

¥&oR, BEYU 37 S —E—il- HE =CHel 25t ZZnt oMol CIRRlez Ri7d
St otof Chet AT E HAIRICH Y & SHZAE Asto] 23X IOIE-IH-IIOI ol o g8l oiet AntES TS ZolE Ssll Mz

o C|X}QISt (Theory of Design)
CIxtolstol X|&Th Watof Ciet 7|Z0|2 S Srastch CIXIQlE SAIXQl 520 YeioR HAsty| I8t AEt 0|2 StRIZHo| 67 JHs Aol Chsf 7
stch 3t CIRIQl Alv|9t o2 ol #7|, sfE o2 Mol CIRtelo| 753t CIRtel HIM MAlQ| 7hsAdoll CHa B8t

o C|X}QIH XU 2 (Theory of Design Policy)



CIRFQI Atedmh pHedsh 2tE HE A 9l 7| Yol WroteMg S, CIRtQlZokol HaH2int A2 a2 ojZo] d = e WAUEn 1250
i gtct. 8t Dl CIxtelg 2 8XMo 2 2Ysty| {8t CIxtel H24Zof chet Hhet X|=lof CHal sh&dtot
o C|XIQIAEI A E (Design & Text)

FZEX U S Qo2 A 9|0 B3t ot AHME &

CIZtRl 2 ohy, Hash by, Clxkel ZotZof chet B &S CIXtol ol LUF oM EId. CIxtolLo] &
&% CIRQ ool ciet odofX £2d0| gtae SHo= Stot

o & 1t2|0| 2 (Theory ofForm & Meaning)

RAEO| 7tX|1 Q= o|O|Lt 30| cHet ol RAHGOILL RAEE 7HRIT UX| ER|EH eFLof o5 oMo 2 AL Ele TR E3of cish Lot=ot.
Y2 235l EdolLt ggol et ol0l7t Bo| CHE FRE loH SEHMeE MEEIE BT UCh. ol2{8t 43l 30
MEEl=R| mhofhot.
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o S AT I, I (Thesis Research on Doctoral Degree I, IT)
SFAMOFEO| OHX|Y T of £ZetE EeUSo2 M, =2 R- T gtEdstod K| o| Zolet X|T7t O|Fo{X|H, 7HE =

= ol 2 1E, RAEZAN, At
EAM gl Z3, ME2 C|xtel o|22| MA| 50| ZEMoz Mzl nZaHEolct.

o

o 124 = C| X} QI A} (History of Graphic Design)
Jef= CIxtRlol A HiEnt Chf et OlE of HaHet JHdntetnt 2t ACHE CHESHE RICHE CIXIOILE S| EFHYAS 4% Hlw d76tod HCHCIRIRIS
oM Eodx|= ool ofEHA m=8zlof QJEXIE TEFHC

o H|FHUWMEH 0| (Visual Concept Training)
HIFL7FLAOIME §Esl SutMo|H, &Hdlstn Z28Moz RRE = s YHES DM57| Istod ChYEH #48 Enfol'ds =35t 4d2o| 85
gt CIxtolLd EBfloldg SXMo 2 ot

o C|X}QI 7|2l 2 (Theory of Design Management)
ZCH CIXtQlof Chfst AT =0t ERICOf [HE CIRRAZNMSHZE S M2stE 3ol 5K 71& s2g 7|20t §3] SE(FM)CIRlof &8t &3, &
stEl M3 ol SFAel 7[Hof gedst MEXQ x|Alg &5

o BN XC|X}Ql A (Research on Contents Design)
Al HBACIRQIQIZHE X, BtB=, CIXIH
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T5tod MMM A= 28k AlZICH -MIO|Ltet SZPAS R gfA

o 77 L|#|0]42 (Theory of Communication)

CIX|M £310| ZF1 Z-ol A=} oft, 7HRI™ HalMol HEl, AEX izl SF7|sof cisgt olO| .24y
FLIZHO|M EAof CHEF AFSIM 7| Z5 4T DHAFF LA OlM] DX RE BEAMS EOIZ C|XIQIE SHM &2 A7 nAo| R88 32X 7tx|E &
sich

[ .

Z2HEC|X}QIM|O|L} I, I (Seminar on Product Design I, TT)
ZEE C|xtQlo] MSAteiet & CIRto[Lo] At Tt He, CIxtQl EdEof CHEr 2712t o|of CHE BA2 S5l =2 CIXRIS| MZ22 Holo| M2 §tot.

|l
i

S EC|X}Ql H|E (Critics on Product Design Critics)
CIRtQIol AbE|, B34, AlCHM BEE ECHE M E CIRRI0| Izt Abzlof| O|x|l= Y& HFE stn, 2, o CIXIRl process &2| (RAL, &4, &
H, e, dahry B E Sstod ME CIRtelel & mt 7hx(of CHEF 241 I HIE(EAY A)at Qlzke 2 c

oC|XIQIZ ALY 2 (Methodology of Design Research)
AESE, ERE, 7|& YUMo 58I AASAIE AL U BAME S5to4 TEHMQI C|RFQ! g8t ZTHoM AIY 48D 35 o &S 7 stn, nLE x|F
of M2 KMECIRQ! 7He wek M ghot gl MEZAL, CIE|R, AHIAF MES}, Chated ME ¢, olo| 84 ME ¢, EPp 248 5§ ¢HE d7nde o

T

o O| .. H|0| M E 31 EFH2f (Strategy of Innovation Brand)
7ol ERE o|O|x| &R Ft wele 2Metn HAIM Alzet HAIM MECIXQ! HM2Fo| 7|doll OlxlE W&ol Cisl o7

ro
o

o ZEE EJ|E £ (Theory of Product Management)
ZH U Mol AntES FESHT| et Y AT EM, ZEAAED MEINL AES BEMSt0d ZH AWK 2otol offt iy FY @45 wHEs
Ch E3H O AP stgio2q SEX 2 silZ 2ot atplolM 2ot ARl E f

o QM O] M AL O] AHT (Research on Information S pace)
HESt AS|Z SE = 21M7|of HEo| plEE IR/IE O|F0{E = U= ME2 Oixof CHal &F&stm, AT S7Hztol AlARMRl M2 Jide &
88t Al Vol HE 37 CIRtelg A7 Ehot.

o AH|O|A ZAHE (Theory of Space Management)
CIRtQIntE ol 7| &t gl AF 2(Fol 1SS S AUREMS| AHE o Ax z2MEE St b2 o452 7/f=d SXg =ch

o AH|O|ALC|XFQIM[O|LE I, 1T (Seminar on Space Design I, IT)
2|20l =2 £l = SZCIRtQle| chefst olf et ST |, WHE 52 SacZ MAHMo|1 MetE STHE
o= TI™G TS strt.
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o A EX|ZHFLIAO|MLC|X}Q! (Ecological Communication Design)
HEENE FXRIAIZ|Z YEHRIO| QIAlS BH5tA|F|7| 28t 71 2THAQI HF LA OME ¢HE =olsi 21, M CIXIQ Z2HMEE S3HM olZ2EX|Z
FARLIZ0|M Yl 58t QUzZhalE|ot AL Eo] o|3HE S8l = 2X0|HM T M50 U= HRLIZOM 7|2 &58tct.

o H{L|Z2IC|X}Q! (Vernacular Design)
R|do| ELXQl Z3tet C|XtQl Sddof Chet TAte BAM2 HIE SR, ¥5tste 3 AFZ|0| ALY, 2518, AL2(A 249
SUAEO|LL Motg TES TS st

Ztotol et HIE afjAdstkod

OH

o C|X| 2 AL O] A (Research on Digital Space)
HIEZS, 54, 284, FHY 59| 542 x|U CIx|HstE Szto| /g §4g olslistn
gtn st= A7HEol Oicjof 37k CIRtelg MQHst= S Bhot.
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o Of| REHALC|XtQl (ECO Space Design)
KAL) o EZAT prEdsto] MEHX B CIRIQIS JHE SO 21C BHAC|RIRI| el FalFtoiof ot 3RB7t 7HY CIXtol|Ie 2, X|RtA|Qt #2dg
S5l FUlo| @7t MEE mtsty| @8t ElMx|et TAHFQl C|RFQICH TS BEFtrt.

o M O17| & & & (Advanced Theory of Fashion Marketing)
AR HSEM, HUEYE f8, HUYE ot2lol chEt Bag Yelsto] 0|8 ECHE Motz R ©=F 2o ChEt 7|22g &53}. ProjectE &
Moz Mag WSOz JHm MY zto] Bxie S52S HYsHe THol

o1 HHO0| =2 (Theory of Fashion Formative Art)
%—Iﬂ ZM B, MOy, dAM §EF o &g S5tod Y2 M| Mol 7tXIE FA! 0I5~ Ao mhetst T mjMo|
u 2
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A (Analysis of Fashion Trend)
il*._l Edlcet R CIRtO[L{ES HES
7lsNE MY 22 HHCIRRIS B 4
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BEX2E 2MetT 8835to4 Chet #HCH THM Mol @7 ElE D=9l CIXRl &Mt
oFsiCt

o I MO|C| O] (Fashion Media)

CIXIE 71&7 Tt CIXFRl RHIFEIA 71T T CIRtelo] SataiAlof chef Stasich 2ol 7152 Mol midol ¥t Lt slam2xl, Hel 742
M U AEIs REol MM Al HMel THs Aol thal eI B oM Dlaf mido] M2 Hig Hursich

o I MH|H (Critics on Fashion)
CIXtQIH| ol Chet EE S &f&stn 0|8 7[Hto2 Stof of &2 Z7IHE BAHM| s HMHEe 3 Fa
T 7IZE RIE ElMRIY BMoE A=E 0| AE BHE = I AT nFolct.
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SHE HIE 22 CIXtQIZ 22t MO|RIQIES ol B, & MYl 23t
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o C|X| 0| C|0{ A A M|O| L} L, 11 (Seminar on Digital Media Planning I, II)
JHE EE BEE 7, e ¥ e CIxI"0iclo] S22 $HEstod 2t
£ AstAlZich

Ato| (AT EOFE MY K2 ZALRL EE S S5t04 CIXIE OIc|of Ao CHE ofaH

o C|X|=O|C| 02| M X| I, IT (Research on Digital Media I, IT)
CIXIEOlc|o{c|xtlofl CHEF 7|& % X|An CIRIQIA Zd, QIE{=M 2ted 47 S HiE o2 ChYstn &
|.
=

9 CIXIE 2HxE 715, Matets Hgh ot
Hg AT U A7t OIclofdA Al 2 7=l B ZF_M, AMEX 24, DlC|of BHSEIMX] & FE 20

|_|ol_
il hat 4= Etot
o C|X| 0| C|0{ B H| 2 (Theory of Digital Media Planning)
CIXIFOICIo] MEg fF 7|18ntgez MM 7AM Y S Yot AlLtel29t QIE{molA dAHE Salf CIXIZO|C|o] Aol §dg A7t

o QIE{HE| E 0| C|O{C| X}l (Interactive Media Design)
HE[O|C|o{o] AlZtA E3Hnt HFE] 7|29 Aer2 S8 QIE=E[E O|C|o C|RIRlS Qi Eict. QIF
B, 2l FEO| CIRtQl @4 E S8 Ml x4 J|Eto| oIz, HAFH 4558 MHE AT



