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957120 #CHC|X QIA} (History of Modern Design)
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957727,957745 AZC|x} QA& I, II (Visual Design Lab I, IT)
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957730,957748 YA C|X QA& I, ITI (Multimedia Design Lab I, IT)
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957749 Z2|FlE| 0|4 (Research on Research)
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957054 W{ M #C}to|Z (Fashion Merchandising)
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957755 0|22 HO|A (Virtual Space)
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957595 C|XIQIE 3 E (Theory of Design Culture)
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957596 C|XI Q@ | & (Theory of Design Education)
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957211 @41 o0/ (Theory of Form & Meaning)
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957735 O|C|o{2|H%x| (Research on Digital Media)
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957733 AABIC|A} 214 (Research on Design System)
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957766 #ZZYE (Theory of management Space)
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957138 W{MOl#HAE S E (Advanced Theory of Fashion Marketing)
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957771 B =TS (Theory of Design Brand strategy)
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