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1 (Korean Conversation 1) 2 0 2
oh=ofele} 2
(Korean Conversation 2) 2 0 2
o012
(Korean Composition) 2 0 2
ORARIRE
(Principles of Marketing) 3 0 3
BEYEAIAE
(Management Information Systems) 3 0 3
ok=0i2let 3
, (Korean Conversation 3) 2 0 2
SEROIAHRLAOPAE
(Korean Communication Practice) 2 0 2
SOl HATS
(Korean Expression Practice) 2 0 2
omoid= 1
(Korean Reading Comprehension 1) 2 0 2
oF=mofd= 2
(Korean Reading Comprehension 2) 2 0 2
AR E 2|
(Operation and Production Management) 3 0 3
OARIZARE
(Marketing Research) 3 0 3
NE=el et PAC
(Advanced Korean Reading) 2 0 2
3 ohEalo|OfaH
(Understanding of Korean Literature) 2 0 2
SFnAA2|OfaH
(Understanding of Korean History) 3 0 3
Rlehicl iy
(Study of Korean Culture) 3 0 3
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(Area Study of Korea)
OfA|OFZR|2F-ZA| 3 0 3
(Asian Politics and Economy)
S 3 0 3
(Intermediate Accounting)
QAR e 3 0 3
(Human Resource Management)
2HRRIE= 3 0 3
(Consumer Behavior)
CIR &0 &IAHF A0 3 0 3
(Digital Marketing Communication)
BFH=
(Management Strategy) 3 0 3
BG=e
(Business Ethics) 3 0 3
AFe
s (Financial Management) 3 0 3
QlZ=FAE 1 5 0 5
(Thesis Research in Humanities 1)
QIFSH=FAE 2 5 0 5
(Thesis Research in Humanities 2)
SOIAOF YE{RIRIZ 1 5 0 5
(East Asian Workplace and Career Development 1)
SOA[OF LE{Qt RI=Z 2 5 0 5

(East Asian Workplace and Career Development 2)




